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opiumomen

Gaming content creator

| make videos where creativity and preductiofl quality come first. It's what helps my channel
stand out in its niche and-keeps my auc}i ce engaged. I'd rather put out fewer, better
videos than chasevolume. /

Combined followers

Across four platforms

a platform to visit the profile

YouTube 185K+ 250K-300K+

@opiumomen subscribers views per long-form video

TikTok 200K+ 250K-300K+

@opiumomen followers views per post

Instagram 100K+ 250K-300K / 40K+

@opiumomen_

followers Reel views / Story views

Twitch 10K+ 120+

@opiumomen followers average viewers

Follg |I|I eunts and view averages provided by the channel.
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https://www.youtube.com/@opiumomen
https://www.tiktok.com/@opiumomen
https://www.instagram.com/opiumomen_
https://www.twitch.tv/opiumomen

opiumomen

The audience.

YouTube Studio - Jul 23 - Aug 19, 2026 - Last 28 days

61.6% 93.0%

Aged 18-34 Male audience
Age
17.6% 26.7% 34.9%
13-17 18-24 25-34
Top countries
Share of views
United States G 41.3%
France 19.4%
India 7.3%
Canada 4.7%
Germany 3.7%

Source: YouTube Studio - Audience statistics for the period shown above.

(@]
e ol

Profile Audience

e Maedia kit 2026

41.3%

United States

10.9% 8.9%
35-44 45-54
Devices

Share of watch time

g] Computer
E] Mobile
3 v

E] Tablet

>

Videos

02/04

41.6%

Desktop watch time

Share of viewers

1.0%

55+

41.6%
28.7%
24.5%

5.0%
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Press play.

A few of the channel's best-performing uploads.

opiumomen is too much for Streamers... opiumomen is TAKING OVER VALORANT

Watch on YouTube 7| Watch on YouTube 7|

7 U\
Where'is OMEN?!

—

opiumomen is TOO MUCH for Valorant... Why I'm The Most UNPREDICTABLE
OMEN Player
Watch on YouTube A Watch on YouTube A

Creativity and production quality come first.
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https://youtu.be/N2jz2SPddP4
https://youtu.be/6U0xDKnC3WA
https://youtu.be/c7EiPmgROBg
https://youtu.be/QbXM4rBaLtE
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Let’s build
something.

Past partners

Hn @ &

ExitLag GearUP DubbingAl LootBar War Thunder

Work together

YouTube integrations

Your product built into a video for the channel’s audience, usually as a 30-90 second
segment.

TikTok & Instagram

E] Cross-posted short-form content. Budget depends on campaign scope and integration length.

&

Start a conversation.

For sponsorships and business inquiries

business@opiumomen.com

Media kit 2026 - Audience data for the 28 days ending Aug 19, 2026
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